STAKEHOLDERS
MEETING
MATERIALS & MINUTES

TEAM



Agenda

9:00 AM ET Welcome, Intfroductions & Mission Moment
9:30 AM ET TEAM Coadlition Mission, Structure, History
10:00 AM ET FY 2025 Year To Date Review, FY 2026 Budget Proposdadl
10:30 AM ET Break
10:45 AM ET Strategic Partner Presentations
= NHTSA
= HERO
= RADD
= Drive Smart Virginia
11:00 AM ET Alcohol Management in Practice

= Metlife Stadium, Delaware North
= Best Bar None

12:00 PM ET Lunch
12:30 PM ET State of the Beer Indusiry
1:00 PM ET Meeiting Adjourned




TEAM Coalition Mission, Structure

(TEGHNIOUES FOR EFFECTIVE ALCOHOL MANAGEMENT A

TEAM Coalition is a 501(c)(3) non-profit alliance of professional and collegiate sports, entertainment facilities, concessionaires, stadium service

providers, the beer industry, distillers, broadcasters, governmental traffic safety experts, and others working together to promote responsible

drinking and positive fan behavior at sports and entertainment facilities. Click here to see the complete list of member organizations.

TEAM COALITION MISSION

Our members are united by a shared mission to enhance the entertainment experience, provide effective alcohol management training in public
assembly facilities and promote responsible alcohol consumption through the use of positive messages that reward responsible behavior and

help to reduce negative alcohol-related incidents both in facilities and on surrounding roadways, recognizing that the vast majority of fans are

We work to accomplish this mission through TEAM alcohol management training and responsible consumer programs.

~ MARKETING & GOYERNANCE
COMMUNICATIONS & FINANCE

responsible.

e Committees need new volunteers

e All stakeholders may serve on committees

o Committees will meet regularly, set agendas, lead projects

e Bill Young, Beer Institute asked that we evaluate the success of the
committees.
e Going forward, at every stakeholders meeting, committees will MEMBERSHIP TRAINING
k present projects, challenges, budget requests /
\_ _/




TEAM Coadlition Board of Directors
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Chairman Vice-Chair Treasurer Secretary
Governance/Finance
Committee Co-Chairs
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e Goal for the Board of Directors is to fill the vacant positions
by the December meeting

Board of Directors | - e

e April/May in-person

e November/December virtual
Jonuory 2025 U
John Huff, Live Nation, Chairman
+ Kevin Tedesco, Aramark, Vice-Chair .
» Lester Jones, NBWA, Treasurer, Governance & Finance Co-Chair Sprlng 2028
+ Secretary, Governance & Finance Co-Chair is VACANT
» Jeff Jannarone, Director-at-Large

« Secretary 15t term complete
Aufumn 2026 « MarCom Chair 15t term complete
 Training Chair 15" ferm complete

I
|
|
|
I
I
|« Matt Dye, OVG, Membership Chair Chairman term complete
1 * Marketing & Communications Chair is VACANT + Vice-Chair moves ’rq Chair :
I « Training Chair is VACANT + Elect new Vice-Chair ;
: + Director-at-Large 2" term |
complete !
: Autumn 2025 Pee Autumn 2027 .
| 1 | | :
I |
O #
| ! I
| : I
I . ,
Spring 2026 |
Sprlng 2025 . Treasurer 2nd term complete '
Kevin Tedesco, Aramark, Chairman . Membership Chair 2n¢ term complete 1
* Vice-Chairis VACANT - Elect new Treasurer o
« Lester Jones, NBWA, Treasurer . Elect new Membership Chair Spring 2027

» Secretary is VACANT
» Jeff Jannarone, Director-at-Large
+ Matt Dye, OVG, Membership Chair

« Chloe Janfaza, Las Vegas Raiders, Training Chair : : :
« Marketing & Communications Chair is VACANT * Vice-Chair elected; moves to Chair after 2-year term

+« Committee Chair and Director-at-Large positions are 3-year terms
« 2-term limit for all BOD positions




TEAM Coalition Staff

Jess Thurston

Kionna Garrett JAN

ExecuﬁveN
Director
N
Chief
Jill Kiefer ) Operations
Expert
Christy Verbosky
Mc:rketingN Alcohol Help Desk | Help Desk
Manager Mggﬁf’f’li:‘&"g Technician Support
Specialist

Demetri Cheakalos




Stakeholder Meeting Attendees

S, Delaware

SN/ North

Sportservice

Lina Baquero
Human Resources Manager
Metlife Stadium

Ibaquero@delawarenorth.com

201-559-1667

XHERO

Campaign

Fer Dxsigmmitied s

Bill Elliott
Chairman and CEO
The John R. Elliott HERO
Campaign for Designated Drivers
belliott@herocampaign.org

Kevin Bruder
President, Centennial Mgmt
CEO, Utah Grizzlies
kbruder@maverikcenter.com

801-824-3426

Ensign bt B, Ellisl

¢ HERO

Campai
for .'h.-»i__-u.g.-.' I I.'EE

Muriel Elliott
The John R. Elliott HERO

Campaign for Designated Drivers

Carolyn Colton
Compliance Analyst
Colton-Carolyn@aramark.com

215-238-3269

MOLSOM
& COORS=Z

Alison Hanrahan
Community Affairs Manager

Alison.Hanrahan@molsoncoors.com

262-225-9567

Phil Del Giudice
Vice President Operational
Excellence

Phil.delguidice@oakviewgroup.com
203-919-7315

Gabriela Gordon
Multicultural Marketing
Communicator
Gabriela.Gordon@dot.gov
479-719-2787

Board Member/Staff Member In-Person Member Virtually Strategic Partner Guest
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Stakeholder Meeting Attendees

B
NHTSA

HATLOHAL HLOHWAY TRAFFIG

Kil-Jae Hong
Director of Consumer Information
Kil-jae-hong@dot.gov
202-577-1190

Jill Kiefer
Executive Director
jill@teamcoadilition.org
202-669-0357

RAIDERS

Chloe Janfaza
Senior Director, Stadium
Operations & Guest Experience
cjanfaza@raiders.com
725-780-2141

Erin Meluso
President
Erin.meluso@radd.org
949-400-3436

Jeff Jannarone
ipjannarone@gmail.com
732-610-0345

Don Nixon
Principal
dnixon@creativespot.com

614-280-9280

Lester Jones
VP Analytics & Chief Economist
ljiones@nbwa.org
703-683-4300

Meghan Oleson
Social Impact Senior Manager
moleson@newbelgium.com
970-221-0524

Board Member/Staff Member In-Person Member Virtually Strategic Partner Guest
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Stakeholder Meeting Attendees

GRSEA,
Anheuser-Busch

Sheley Riester
Director, Community Impact
Sheley.riester@anheuser-
busch.com
919-208-1166

Asia Thompson
Assistant Director
Championships & Alliances -
Fan Engagement

athompson@ncaa.org
317-917-6521

Kelly Roberson
Executive Director
kellyr@centerforalcoholpolicy.org

703-489-5042

Jessica Thurston
Marketing Manager

Jessica@teamcoalition.org
919-656-5967

Jeana Schuliz
Executive Director
jeanas@stadiummanagers.org

515-282-8192 ext. 415

Christy Verbosky
Chief Operations Expert

christy@teamcoadilition.org
703-201-1455

aramark 2

Kevin Tedesco
Resident District Manager
Citizens Bank Park
Tedesco-kevin@aramark.com
267-570-2364

Bill Young
Senior Director, Health Policy &
Regulatory Affairs
byoung@beerinstitute.org
303-478-7476

Board Member/Staff Member In-Person Member Virtually Strategic Partner Guest
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TEAM Coadalition History

Gi_-nce 152835, TEAM (Technigques for Effective Alcohol Management) Coalition has flourished as a unique_\

alliance of professicnal and collegiate sports, entertainment facilities, concessionaires, stadium service
broadcasters, government
working together to promote
fan behavior at sports and

providers, the beer industry,
traffic safety experts, and others
responsible drinking and pesitive
entertainment facilities.

The organization encourages
enforce alcohol policies through
program that educates and

in the skills of how to identify
consurmad and to intervens in a

facilities to implement and

an alcohol service training
certifies all facility employees
patrons who may have over-
non-confrentational way to
properly ensure everyona’s safety. In addition, TEAM outreach extends beyond sports facilities to target
fans in support of designated driver programs and other traffic safety messages.

For Its first fifteen years of existence, TEAM Coalition was a program fully funded by NHTSAIN

ﬁEAM Coalition Transition and Independence
In June of 2001, TEAM Coalitian officially became a 50103 Non-Profit Organization (NEC). Meambar
organizetions showed their commitment to TEAM by paying annual dues of 515,000, Thase founding
membars of the national NPO known as TEAM Coslition included the following onganizaticns:
« Anheuser-Busch Companies
=  ARAMARK
» Beer Instituta (member, but did not pay dues)
« (Coors Brewing Company
= International Association of Venue Managers (formerhy 188M)|
s« Ma3jorLeague Basehall
= Miller Brewing Company
= MNational Association of Broadeasters
\ * National Foothall League

cooperation with many sports and entertainment organizations and traffic safety supporters. The 1997
Annual Report for TEAM Coalition Illustrates how the profassional leagues supported TEAM Coalition
and listed all seventzen TEAM members. Membership 2t that time translated into in-kind support

\Jncluding the use of league brands and high pmﬂle plen,rﬂrs in f.: 1 education materials, but no funding,
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FENWAY FARK
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Teaming up to help fans DESIGNATE A DRIVER
and GET HOME SAFELY.

» Over 5,000 posters were
printed and distributed to
MLB ballparks, sports
reporters, legislatures, and
city leaders in MLBE markets

Poster received an
American Graphic Design
Award

it e
plaw HENNTE ML FARE

First creative piece to ever T oneie e
include all beer company

logos, NHTSA, and MLB
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RESPOMSIBILITY HAS ITS REWARDS RESPONSIBILITY HAS ITS REWARDS
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RESPONSIBILITY HAS ITS REWARDS
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LA RN AS IT5 REWARDS

L
¥

*» 18 Super Bowls / 11 Pro Bowls

40+ MASCAR races

246 NCAA Championships

» 14 World Series / 15 MLB All-5tar Games

RESPONSIBILITY HAS ITS REWARDS

Sharg s “_ ith B2 g fu ehapen i e s
F
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i RESPONSIBILITY HAS ITS REWARDS

« 11 NBA Finals / 10 NBA All-Star Games
» 7 MLS Finals / 8 MLS All-5tar Games

» 9 NHL Winter Classics / 8 NHL All-5tar Games

& ENTEN TR & CHANCE T WIH @ Prosimbsoemmem

LINDA WASHINGTOMN

: |'I ALWAYSE HAVE | wachon @¥mdin |

E-. e

JOY MILLER TIME
SPONSIBLY




TEAM Coalition Today — \
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TEAM Cealitian TEAN Cealitian
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e Goadlis to have every member have a
voice in how TEAM Coalition operates

e TEAM is here to serve each member
organization and their interests
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TEAM Training History

K 850,000 employee certification records in the database (23 years) \
« 3,968 trainers in database, 335 active

« In the last 3 years

o
aramark ¢
- 135,000 employees certified '
- 150 venues in 36 states

« RBS training with Anheuser-Busch in Qatar for 2022 World Cup and
\ Paris for 2024 Olympics

+ 395,000 employees
certified

J

» 12,466 sessions

« 260 locations

- 117,000 employees
certified

« 2,572 sessions
9

« 923 locations
B TEAM cerfified venves sinc
[ Ne TEAM training currently




EMPLOYEES
CERTIFIED 1M
UNIVERSITY CONCESSIOMAIRE 2024

T S— es | . o
= — -~ TEAM Training Today
3 '_'.E:!?T:I:a camarnk i Lt
4+ FLORIDA STATE (r) 7
§ NC STATE comat 2l |
i B aveurn . 520 In 2024, the University of Michigan
- TEAM-cerified 924 employees,
7 521
: E E o more than any other university.
i - Alcohol service was intfroduced on the University of Michigan
§ SDdEKD 458 T Cartilicat ian by Venue Type F : ¥
- ﬁﬁ e e /ﬂ‘“'“‘"“ ik \ campus in February of 2024 at Yost Ice Arena and the Crisler
ot Center. Michigan Stadium started serving alcohol in August of
2024.

Aramark (the industry leader serving 21

"Recognizing the importance of ensuring a safe environment at
NCAA sporis venues and power

it s hBok TEAM R oI our sp.o.n‘_l'ﬂ,g even.*s._, we proactively pur_mer»:—:-d with I_‘I::_P-M Coadlition
Han 7 100 crnplopess at 1 schiools in 2094 back in EI’J]I | to train our game day staff — even before alcohol

' : [| oee was sold at our venues — with the understanding that many
attendees arrived having consumed varying levels of
alcohol,” explained Michelle Fabrizio, Associate Athletics Director,

Aramark is the concessionaire for seven of

the ten universities with the most TEAM- e

certified concessions employees in 2024, \ _./ Operations and Events at University of Michigan.

“Success is not just about winning games; it's about creating “As we infroduced alcohol sales, we knew it was crucial to re-engage
an environment that makes fans want fo come back time with TEAM Codlition. We expanded our training to include not only our
and fime again,” said Kris Armes, Aramark’s Director of event staff but also select full-time members of the Athletic Department
Collegiate Athletfics. to ensure heightened awareness and support across all levels.

“We are helping transform the collegiate game day To date, six of our full-time team members have become certified
experience by elevating operations, enhancing fan frainers, and we've collaborated with TEAM Codlition to develop an
engagement, and prioritizing guest safety. A key part of that online fraining program. This initiative complements our in-person
commitment is ensuring responsible alcohol service through sessions, helping us achieve our goal of 100% fraining for all game day
consistent training at all college accounts — training we staff. It's all part of cur commitment to creating a secure and enjoyable

deliver in partnership with TEAM Coalition.” expernience for everyone involved.”



FY 2025 Year To Date Rev|iew =

Alcohol Management Training & Certification
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EMPLOYEE CERTIFICATION

35,444

43,268

FY 2025 statistics match
numbers from the same
point in fime in FY 2024




FY 2025 Year To Date Review -

Alcohol Management Training & Certification

MANUAL SALES HISTORY
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FY 2022 mFY 2023 FY 2024 FY 2025

550 MANUALS PURCHASED FOR CALIFORNIA RBS




TEAM Training Today

Chloe Janfaza, new Chairperson

Committee members surveyed to
re-confirm commitment to
organization

40,000 Training
Employee Enhancements

Certifications
* Introduction video

An I"IUU“Y » Content review

* HR platform integration
* Online test questions

Alternative
platforms for
online fraining
may allow for
more interactive
product

30-40% manuals 10% growth
NCAA 40-70% online annually in

Certification for
athletics integrated
info academic
course curriculum

employees
certified and
Program venue

approval in participation 200 Trainers

all states with Certified &

mandatory Re-certified
fraining Annually

requirements.




SPECIAL PROJECT: JOINT EFFORT BETWEEN
MARKETING/COMMUNICATIONS AND TRAINING COMMITTEES

e Opportunity to work with Best Bar None
e Establish criteria for accreditation

e |dentify board to evaluate applications
e Special project committee

Alcohol Certification for
Sports & Entertainment

Venues
« Establish a national certification program « Step 1: Build website for regisfrafion
Elite level of commitment to alcohol i i _- . .
management, for which facilifies apply. Step 2: Launch social media campaign
not individual companies operating . Step 3: Set deadline for year 1 applications
within a facility
Similar to SAFETY ACT, but less infensive - Step 4: Announce year 1 certificafion recipients

and expensive
« Criteria:

+ Minimum level of alcohol
management fraining for employees of
all organizations operating in the
venue

« Minimum level of fan engagement for
responsibility program

« Commitment from all organizations

+ Senior management public statement
about alcohol responsibility

+ Ongoing certification
+ Renewal every three (3) years
« Must show enhanced efforts

GOAL FOR YEAR 1

| certification recipient from each venue type

. & @ )
HINRSCAR @ @ E‘




FY 2025 Financials
Statement of Activities

REVENUE
Contributions - Membership Dues, Grants $110,000
IDPs & Online Trainer Recertification $46,325
Online Employee Training $163,100
Net Sales Participant Manuals $90,800
Total $410,225
EXPENSES
Compensation & Benefits $260,388
Outside Services $5,802
Occupancy & Storage $19,732
Office Management $56,066

Other $4,681
Total $346,668

NET INCOME $63,557




FY 2025 Financials
Statement of Financial Position @2

all debt from the

balance sheet

ASSETS Fund balance

Cash $879,434 represents a little
Accounts Receivable $30,100 g}oggef?;?ngne year
Inve.ntory 313,948 expenses
Equipment $18,712
Accumulated Depreciation -$15,956
Total $926,237

LIABILITIES
Accounts Payable SO
Deferred Revenue S0

Total SO
Fund Balance $926,237

Total Liabilities & Net Assets $926,237




FY 2025 Budget

Revenue
NHTSA Grant

Membership Dues

Instructor Development Program
Online Trainer Recertification
Online Employee Training

Gross sales Parficipant Manuals

Less Cost of Goods Sold
Total

$40,000
$275,000
$66,000
$5,000
$416,000

$195,000

($27,983)
$969,017

Participant manuals and
trainer binders purchased
in FY 2025 will remain in
inventory for 2+ years

Expenses

Live Nafion $40,000
Compensation ($43,000 monthly) $516,000
Occupancy ($2,200 month) $34,800
Office Management ($9,500 monthly) $114,000
Travel $20,000
Outside Services (Brainshark, Scantron) $45,000
40,000 Participant Manuals + 500 Trainer Binders $82,500
Total $853,300




Proposed FY 2026 Budget

Revenue
NHTSA Grant $40,000
Membership Dues $320,000
Instructor Development Program $74,250
Online Trainer Recertification $5,625
Online Employee Training $455,000
Gross sales Parficipant Manuals $214,500
Less Cost of Goods Sold ($30,939)

Total $1,079,436

Expenses

Live Nation

Compensation ($48,000 monthly)
Occupancy ($3,100 month)

Office Management ($10,000 monthly)
Travel

Outside Services (Brainshark, Scantron)

New Training Introduction Video
Total

$40,000
$576,000
$37.200
$120,000
$40,000
$52,640

$50,000
$915,840




Membership Vote
Proposed FY 2026 Budget

a

e Members voted to

 UEE Em § _ EE § EE § Em & approve the FY 2026
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e i 2" " "2 um e Updating the training
infroduction video is the
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Traffic Fatalities Data - NHTSA

Figure 1. Traffic Fatalities and Fatality Rate per 100 Million VMT in Alcohol-Impaired-Driving
Crashes, 20132022

I I Fatalities  =ll==Fatality Rate per 100 Milkon VMT

15.000 — 0.60
13,617 13524 €
2020 2021 10,084 543 : e e e 2
E 10,000 0.40 g
v H
Total Fatalities 38,824 | 43,230 | 42,721 | 40,901 00 8
' 1 - E
g
AICOhOI-Impqired Fataliies ] ] '727 ] 3'6] 7 ] 3'458 ] 2'429 v 2013 204 215 2016 007 2018 2019 2020 2021 2022 s g

% Change in Alcohol-Impaired Fatalities

HATIGHAL HEDHWAY TRAFFIG
SAFETY ADHINIGTRATION

Kil-Jae Hong
Director of Consumer Information

Kil-jae-hong@dot.gov
202-577-1190

Sources: FARS 20132021 Final File, 2022 Ammual Report File (ARF); VMT — Federsl Highoray Adminismration (FHWA)
Fotes: NHTSA sstimates BACs when alcobol test results are uokoown. The oumber of alcobol-impaired-driving fatalities in 2020 changed
from 11,718 to 11,727 due o vehicle rype classification revisions.

+15.0% | +16.1% | -1.2% -7.6%

Of the 13,524 people who died in alcohol-impaired-driving traffic crashes i 2022, there were 8,012 dovers
(39%s) who were alcohol-impaired. The remamning fatalities consisted of 1,684 passengers riding with alcohol-

mmpaired drivers (12%), 2,193 occupants of other vehicles (16%), and 1,635 nonoccupants (12%). The

dastribution of traffic fatalites in these crashes by role 15 shown o Table 1

After Covid, NHTSA created its first Table 1. Traffic Fatalities in AlcoholImpaired-Driving Crashes, by Role, 2022

speed prevention campaign P—r—— HumDet S

2 alcohol campaigns: S o T T T

« Drive Sober or Get Pulled Over s e e =
tied to high visibility enforcement Total AlcohoHmpaired-Driving Fatalities 13,524 100%

Source. FARS 1022 ARF
HMigtes: Percentszes may not 3dd up w 100 percent due o indrvidusl roundmg. WHTSA estimares BAC: when alcohol w3t resnls are
wzkoows

e Buzzed Driving is Drunk Driving is the
social norming message

Sheley Riester (Anheuser-Busch) congratulated NHTSA for the Buzzed
Driving campaign. It is prevalent in NYC. AB believes the data shows
that the main reason people drive drunk is because they wrongly

Gaby Gordon is leading production of
a new commercial in Spanglish

think they're ok to drive
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Drive Smart Virginia

Mol Eiorong

TEAM Coadition

Tell us “What's Your Game Plan”
for a chance te win prires such
as VIP Flying Squirrels

experiences [throwing out the
first pitch, tickets to the
opening game at GarMax Park),
Flying Squirrels swag, and more!

Winners will be picked June 1,
July 1, Augast 1, September 1.
One winner per month.

Responsibility Has lts Rewards!

bemmeoal i oroong

TEAM Coadition

WHD'S YOUR

Tell ws “Whe's Your Driver™ for a
chance te win prizes such as VIP
HWASCAR race experiences, Yisa
gift cards, Wha's Your Driver
swag, and more! Winners will be
selected on August 18 following
the Richmond Raceway NASCAR
weekend.

beamoosRion ong

= TEAM Cosdition

Allianz (1)
Amphitheater " 1 T

R

Share your plan te Designate
B4U Celebrate for a chance to
win prizes!

Responsibility Has Its Rewards!

» Richmond Flying Squirrels

« Virsinia Union Uni itv football * Martinsville Speedway * Langley Speedway * Legends at Allianz Amphitheater

. All‘glﬂl‘:'!k TE”_ nwgrm ;,fur_:m_ a + Richmond Raceway * Virginia Motorsports Park * Legends at Veterans Home Loan
ramark at University of Virginia « Dominion Raceway + Virginia Motor Speedway Amphitheater

» Aramark at Virginia Tech

-

South Boston Speedway




Strategic Pariner Updates

Ensign John R. Elliott

X HERO

am al
for Designarcd anr bla

RADD

The Entertainment Industry's & s

Voice for Road Safety

Video shown is from 15yr anniversary — now 25yr celebration this year
Police car wrap campaign

Working on exit to express way

Interchange making the 1-295 safer

Billboard etc clear channel communications w/dept of transport

Hero of the year billboard - can we expand to have the outstanding designated driver of the year from
the Phillies on the highway?

NE Patriots — origin story w/TEAM - since then have registered over 100k ppl

/




Metlife Stadium Alcohol Management

BUDLIGHT| Q@

BT

S, Delaware

N/ North

IF YOU DRINE, DON'T DRIVE. Sportservice

DECIDE m RIDE

ey s | el

RESPONSIBILITY HASITSREWARDS |~

5 TP A | PLEANGE 100D I 5 PORES 61 P S0 DA S O P |‘ _:F MEtLifE __
: ) ' Stadium
Giants Jets League Lina Baquero
. Human Resources Manager
2024 1220 1,249 77,050 + 41,827 employees cerfified MetLife Stadium
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e Delaware North found online fraining led to less successful implementation of
alcohol management best practices; moved to all in-person training oo
e Within 3-year certification period, employees take a 15-question review test,
specific to the alcohol policies at MetlLife Stadium oo
e In addition to NFL Jets and Giants games, MetlLife Stadium had 40 full-facility 12,572
events last year, more than any year in the 15-year history of the venue 0
e Newslefters/emails/text messages share reminders of alcohol policies for each Employees Certified
event mMetlife Stadium Company
e Secretf shoppers visit 2 or 3 fimes/month, 30 shops/visit B Delaware MNorth

e Posifive shops receive reward cards
kTerminoﬁon for policy violations
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Research on Effectiveness of Online
Training

Phil DelGiudice asked if there is research on the

quality of online training vs. in-person training
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/ The effectiveness of online \ /
Effect of Online Training on Employee Engagement During the

training courses at the COVID-19 Fra
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https://teamcoalition.org/documents/2025/05/effectiveness_online_training.pdf/
https://teamcoalition.org/documents/2025/05/online_training_employee_engagement.pdf/
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Evidence based

Successful outside of the U.S.

George Mason University researched

Textbook is the only accredited program in the U.S.

Having a standard, shared and approved by a government
entity makes legal cases easier to defend

Next steps
e Project specific committee to work with BBN
e Establish criteria for accreditation
e |dentify a board to review applications

Jeff Jannarone
ijpjannarone@gmail.com

732-610-0345
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